CASE STUDY — PAID ADVERTISING

Multiple Locations, Continual Improvements

LOCAL FAMILY DENTAL PRACTICES

STRATEGY

» Decrease costs over time by improving clickthrough rate
(CTR) and conversion rate.

» Emphasize granularity to attract the most relevant users. > TOta | Pa |d Adve rt|S| N g
KEY TACTICS leads up 294%

» Created and implemented several custom micro-sites
with specific landing pages correlated to Paid
Advertising ad groups. This significantly increased
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» Campaign produced a
conversion rate and total number of leads. d rop | N C p L Of 860/0

» Continually improved CTR and conversion rate, and
reduced cost per lead (CPL), by qualifying traffic better
at the ad level.
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What type of appointment would you like to
schedule?

Emergency Exam Vv

Choose your insurance

No Insurance
Choose carrier and plan S T R A I G H T N 0 R T H
Make every click count.®



