CASE STUDY — WEBSITE, SEO & PAID ADVERTISING

A Company Partners With An Agency For The First Time

SCREENING SERVICES TO THE EMPLOYMENT, TENANT SCREENING AND FINANCIAL SERVICES SECTORS

PHASE 1: WEBSITE

Before launching a SEO campaign for lead generation, GVN » Now rankKi gle] in the Top 10 for ma ny
needed a website to be the base of operation. The new site
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» Updating the design for better navigate and user
experience — Critical for converting SEO traffic into leads. PHASE 2: SEO

» The site required functionality and features to maximize With the new site in place, we could now proceed with GVN's SEO

Google’s ability to index and rank the new site for campaign. The key elements of our strategy:
targeted keywords. » Emphasize link-building, to build authority of the site for Google

crawlers and expand awareness of GVN further into its key markets.

» Regularly add high-quality content, to boost rankings, cover long tail

CED - oo = keywords and give site visitors valuable information.
ON-SITE CONTENT » Continuously improve tactics, taking advantage of the data collected
Background Checks EXAMPLES from the advanced tracking system installed on the website.
V' Core Services: PHASE 3: GROWING CONFIDENCE, EXPANDED EFFORTS
ackaround Check Company Background Checks GVN expanded marketing reach by including a Paid Advertising
Stop wandering whether you'r geting the ull picture o v Markets: campaign to further capitalize on targeted keyword traffic.
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can expose your organization to risk or fail to fulfill the

traffic and lead pipeline ramp up quickly, avoiding the missteps and
restarts that bog down many organizations for years.
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obligations of his or her position. Want to know more about Com mon BaCkg rou nd

our processes? Keep reading. If you're already interested in a
background verification check, click the button below to get
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